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WHAT TYPES OF TRAVELERS COME TO SANTA CLARITA?

TRANSIENT LEISURE GROUP LEISURE

IS DRIVEN BY SIX FLAGS, VARIOUS SPECIAL EVENTS IN GROUP LEISURE TRAVEL IS DRIVEN BY SOCIAL,
THE CITY, AND BY PEOPLE WANTING TO GET AWAY EDUCATIONAL, RELIGIOUS, FATERNAL GROUPS AND
SPORTS EVENTS

TRANSIENT BUSINESS GROUP BUSINESS

TRANSIENT BUSINESS TRAVEL IS DRIVEN BY GROUP BUSINESS TRAVEL IS GENERATED BY VISITORS
CONDUCTING BUSINESS RELATED TO FILM AND OTHER ATTENDING MEETINGS AND CONFERENCES IN THE
INDUSTRIES IN THE AREA AREA
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TOTAL SANTA CLARITA VALLEY VISITORS IN 2023
3.8% INCREASE FROM 2019

)

THE OPENING OF 5 NEW HOTELS BETWEEN 2019-2023 HAS HELPED THE REGION MAINTAIN A STRONG AND DIVERSE
LODGING SECTOR WITH SUPPLY AND DEMAND EXCEEDING 2019 LEVELS.

VISITOR SPENDING TRENDS
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JHOTEL |
Ee SALES TAX = $937,500

i' SALES TAX = $1.2M
LODGING TAXES $5.3M —— e LODGING TAXES = $6.2M

TOTAL SPENDING

A TOTAL OF
BY CATEGORY & AREA
A GREATER
SANTA IN THE REGION
CLARITA
cITY VALLEY
RECREATION & $50.3M $304.5M ,
ENTERTAINMENT
FOOD & $76.7M $90.1M 27 3%
BEVERAGE CITY ADJACENT AREA
LODGING $68.9M $57.8M
1 FROM 2019
SHOPPING $25.8M $35.1M



